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establishes

vath orfisans;
prings them
recognifion and
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INDIA'S SKILLED  AND DISCERNING BUYERS

BY DEEPSHINHA SINGH

odis holds an iocrelivk:

lstoey and caluce of arts

and  bandicrafts,  Todsy,
Almosd every rofon in leds
has & partcular crafl o its
speciahy - righe from Randhnl
of Cagarat, Kalamkart of Ancihma
Pradesh wo Chikankari of Uttar
Pracesh  and  Kanjeevomam
S of Taml Nodu Apart
from these tadolonsl ans,
estmates woggest that Indn
hax cver nine mal L

who are adept st m
af the meat interesting and
beautiful works of artand araft

arcusd India. Howewer, most

of these artsaes sce exploited
by the middlemen and troders,
resukiog e artisans movag 10
different cities and  differem
professioms to cam mintmum
daily-wapes [ suppoct
Wwir Tamily. With & vision 1w

combat the skw  eetinetion
ol bdeass et and 10 briegg the
dying srts back 1o the glre of
publicicy,  Shallander  Rumar
established Famusta Global - &
placform designed o promoce
handicmaft and adcor prodocTs
i all type of matecials created
with the cxpertiae of master
craftsmen from India to the
workdwide Customers

Empowering the Rural
Artisans of India

Recograring  the  aesthetic
value of the artwork g
unaccounted and  that  the
setisans  are  limited 1o
Ielihood  only.  Shallander
came up with idea of Fanusta
= Master of Arts] and that
Is when he decided to beng
forward artksts by creating 2
plactorm thae would showcase
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their Ladent W the woeld beyond
rechaology. Reliving the: Inception
socy of the finm, Shalauler
Kumar, Founder and CLO, Fanusta
Clobal says, ‘T had made my way
o the indwitry throagh & real
estale project ln 2003, aoxd later
on rowved mto the buwunces of
lwe aod ollice funushings in
200 While working in real estije
and farnidhangs industry, we had
ected  with few  craftamen
for owslomieed prodixis This o
when we reslieed that there x o
gop dbeaween a craftsmen and the
customer. Fustly, the industey his
noc identified the right market and
secondly. the consumer doesn't gee
righn products and righ poiclogg
The two were 2 common concern
for both of the partics m the
process.”

Fanusta Global establishes a
dwect hnk with artscons brings
them recogpition and respect and
extahlishes fair, transparent trade
practices. Adding to this Shallander
Kumar  utters,  “With  Fanusta
Glcbul, we are bridging the gap
between local Indian artisans and
customers throagh the medium

of art Our dsruptive business
moded works through eeninastion
of muddiemen and doecting the
motkn  of  advantage  towards
artsars, creating @ direct  link
braween the customers and the
craftspeapke, thas helping artisans
dertve afalr price foe their art. With
design inerventions as well, we
Alm 0 heing cur New opporTunites
on a global platform far the artisans
practicing traditonal crafls in cur
country. The age-okd technique is
utilized o cresting prodocts that
can compete in the current market
Thus, through Fanusta we Selp in
sustaining artisansd commonitivs
bry preserving the traclitiosal art*
Koeping up with the fist-
evohing  markes  trends  whik:
inleyrating Lhe sawe o Laditiond
art and oraft can often he 3
chaliengirg task ar hand. Hence.
Fanusta Global auhes sure that s
designers work (L prosumity with
the craftspeaplo ta keep 4
awd designing peoducts U i the
costemporary  Wvimg spxe. “We
discover traditianal techaaguex of
crafl and ulilize it for develogping
products thal are conlemporary
with an essence of tradtiosal sri.
We work in collibaration  wills
master crallsmen lrom across the
country to bring our dient’s ¥ision
10 life by usrderstanding theis Laste
aod medding iU with our medern
design acstherkes and  expertse

m art. Lach hand-crafted product
s a perfect blend of age-okl
technique and neweage outlook
We also custom design home décor
products  and  unbgue  furniture
av per the customers’ needs and
urate & truly bespoke experieno:
for them. Handieraft and corporate
ure two very diflerent streams, but
we hawve Incorporated handicrarts
In  bespoke corporate  gfting,”
briogs up Shallander.

Fanusza Global pats a lot of
love into every prodact it sakes
and all the team members Snow
from where the product has
been sourced or made. To stay
ahead Yenusta design stschio shw
collborates with the taditional
and local erafts people for o frusful
desigs inlervention. “With an wim
) preserve sge old traditional arr,
we ar Fammsta Glohal have set up
a Desizn Studie fue designing oew
und  customized prodocts with
artisans, based on global market
trends auxd custouer reguirements.
With dsan art hokling o desygnaled
place warkdwide, the future looks
very prowising and e-commerce
bas created o new surket along
with domestic reseh. Alko, we
constantly baikling cur setwork of
braodreds of artisans across lodia
who are the aoe players In their
craft ased help us wn experimenting
with different materials, designs
and techragqaes to come up with

umique,  inmovative
mentions Shailander,

Ihe caliber of Fasmsta is not just
restricted 10 bexiging gap between
urban and rural folks, Explaining
this Shailender says, “AL Fanusta, we
embrsce our e sporsiliny towsrds
carth, environment and emplovees.
Through our commitinent wowurds
contemportzing  prodects by
reviving the traditiona! crafts, we

products”

make sure thal the mmerizls we
wer and the prodeacts we desgn will
ot have any segolive effect oo the
environment  snd human  health
We aim to make » difference in
wociely by suslaioving Ue artissnal
commuedtics, providiey! louecial
aid for raw materials 1o the srisens
who are skilled bul canexs alford
the initial cost of raw matecials,
warking on consignment hasis with
the cralispecple and helping them
I marketing thetr products in the
rEht tatget market, supporting
the local artists and artsass w
showease their art and crafl on 3
global platform, thus creating new
opportunites for them. and Lrining
the craflspeople 10 eshance their
crestive  capacity  and  making
the crafispeople  participate in
workshops o exhibitions 1o bring
them cleser 1o the end coesumers.”

from an Idea fo Business
and Beyond

Fanusta Global 1x chamging the
perspective of people = the

industry by leveraging on cutting-
edge weknology W pravide best in
class. afforclable amed high-quality
Indan bandicrafts fems  onkine
right st costamerd doorstep. With
the objective to give # different
approach 1 Art and Craft, the firm
practices ree qust our of 1™e box
designs and techuology as prop
up twols bt hes also empioyved
hundreds of craftspersom who
keave no stone unterned when it
comes to mecting the Incepmion
wectoge of the firm. “Ar Tanusta,
we have o stringent system m place
to focus on quality and on time
dedivery whi riches the user
caperience Ax we are venlunisg
inta retail space, it will be o grest
combimarion and Oaline to OMin:
busisess will delaitely creae &
marker niche. In sadition o thia
WE are working on Imearporating
haodmade producis in redd eslale
projects o well s hotel properlies.
Takemg mandematted decor to a new
Jevell we gl Lo spread these age-
ok crafls wie svarious spheres of
the decor woeld and promote them
w be wulized i conlempurary
spaces. Teou® Famols, we wanl
to rediscaver and redefing sge old
arts wnd craltn of lodie. promote
thems on a global stage and make
them o part of modern day hving”
shares Shailander

Born with a coce team of four
wiskmanies and four artises todoy
Fanusta Global bas  successlully
found 3 place i the sun with s
desermemation and a skilled tram
of more than 0 artists. which bas
doubled 1o o pandeer of more han
300 monthly artist  eebosrding
by March 20200 Aspiring o make
it marks acraas the retail space,
Fanusta  ghotul is  coming up
with bewck and mottar model by
launching its first exclusive store o
Talpur, followed by Pune. The yourg
firm has also appointed master
franchisee foc Maharashing state

and s planmeng to open 25 retall
wores by 2021

Pronouncing hus insights on the
future rosdmap of Fanusta Global,
Shailender Kumar says, “At Fanusta
Clobul, we belseve that persaient
efforts are the key (0 secoess,
We need to set a goal, pull out
mewsures 0 achieve it and wock

towards accomplishing It These s
mo substitute to hard work. Team
Is also one of the most vial part
for every project. A team working
towards a common goal will always
do wonders Lot everyone grow

and we will grow wieh them' i 3
firm belie? that we abide Lo and
with 1hat vision, in the years Lo
come, we intend ) tske Fanusta 1o
Pobiad level and make & @ market
leader. We dre also Lrying 1o bring
n personslity shafr in 15
by desgaing peodacts that turm
our customer's dreams into reality.
We are cofaborating with young
desiguers who are creative and
bave 3 modern spproach towards
deugrang so that Fanmsta becomes
the fuest cholce for consumers
looking for home décoe, Tarniture
and  utility  products. Wit
persistent danl work, s coming
days we are aimisg Lo surture a
eetwork of more than 500 artists
from acvess India and establish an
ecosystem of traditional craftsmen
and new-age designers  which
will go the extra mile to meret the
requirements of the buyers” =
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Fanusta Global .-
Rajasthan ‘Shailander Kumar,
fanusta.com Founder and CEO




